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THE CONCEPT OF MCDONALDIZATION IN THE FOOD CULTURE
OF MODERN MORDOVIA

Based on field materials collected by the author in 2023-2025 in the Republic of
Mordovia, this article analyses the impact of McDonaldization on the transformation
of the food culture of modern Mordovia. The methodological framework is based on
G. Ritzer s concept, which identifies efficiency, predictability, calculability, and con-
trol as key elements of rationalization in contemporary society. The article examines
the adaptation of Mordovian dishes to globalized formats of fast food, street food,
hybrid cuisine, etc. Furthermore, an important focus of the work is the discourse
on authenticity in the context of “invented traditions” and ethno-branding, as well
as the transformation of Mordovian alimentary practices among rural populations.
Efficiency is expressed in the acceleration of food preparation and consumption:
in food trucks and Mordovian cuisine cafés, dishes are prepared in no more than
10—15 minutes, and semi-finished products are used. Predictability manifests in the
standardization of menus, with restaurants featuring items familiar to consumers.
The author concludes that McDonaldization in Mordovia is fragmentary: fast-food
chains are present only in the regional capital, yet its elements (standardization,
simplification, predictability) permeate both local ethnic cafés and food trucks, as
well as everyday home cooking. The processes of adaptation and adoption lead to
a shift in the “registers of truth,” where authenticity is determined not only by the
antiquity of a recipe but also by the atmosphere being created.
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