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MASCULINE IMAGES AND CONSTRUCTION  
OF ICELANDIC NATION IN THE 21ST CENTURY: 

HISTORIOGRAPHICAL ANALYSIS

Originating in the middle of the 19th century, Icelandic nationalism has undergone 
certain changes over the course of a century and a half, but dominant masculine 
images have always remained its integral part, and in this sense, the modern stage 
is no exception. Early 2000s were marked by an intense economic development and 
the subsequent financial expansion of Iceland, against which “business‑Vikings” — 
bankers and entrepreneurs responsible for this success — gained particular popu‑
larity. After the economic crisis of 2008–2009 the image of a “business‑Viking” lost 
its relevance for some time, while ideas about exclusivity of Icelanders, considered 
to be the heirs to the “Golden Age” of Althing democracy and independence, were 
spreading. These ideas were supplemented by the myth of “exceptional” anti‑crisis 
management. Nevertheless, despite a severe recession, Iceland managed to main‑
tain and even strengthen its international prestige, which now rests upon the idea 
that this country is the “cradle of democracy”. If earlier (2000s) the main national 
symbol was the “business‑Viking”, and Iceland was imagined as a country of the 
best financiers, then after the crisis, the emphasis moved to the resistance to cata‑
clysms and “natural” (inherited from the ancestors of the “Golden Age”) strength 
and vitality of the Icelanders. Or, in terms of J. K. Puar and K. Slootmaeckers, there 
has been a transition from hetero‑ to homo‑nationalism in the discourse.
Author Info: Snedkov, Gennadii A. — Ph. D. student, the Russian Academy of 
Sciences N. N. Miklouho-Maklay Institute of Ethnology and Anthropology (Rus-
sian Federation, Moscow). E-mail: jgus@bk.ru ORCID ID: https://orcid.org/0000-
0002-7797-4271
For citation: Snedkov, G. A. 2023. Masculine Images and Construction of Icelan-
dic Nation in the 21st Century: Historiographical Analysis. Herald of Anthropology 
(Vestnik Antropologii). 3: 262–269.

References
Bergmann, E. 2014. Iceland and the International Financial Crisis: Boom, Boost and Recovery. 

New York. 211 p. https://www.academia.edu/5908869/Iceland_and_the_International_Finan-
cial_Crisis_Boom_Bust_and_Recovery

Bergmann, E. 2014. Sense of Sovereignty: How National Sentiments Have Influenced Iceland’s Euro-
pean Policy. Stjórnmál og stjórnsýsla veftímarit (fræðigreinar) [Politics and Administration Web 
Magazine (Discipline)] 2(5): 203–223. http://www.irpa.is/article/view/a.2009.5.2.1/pdf_146

Bergmann, E. 2014. Iceland: Post-imperial Sovereignty Project. Cooperation and Conflict 49(1): 
33–54. https://doi.org/10.1177/0010836713514152

mailto:jgus@bk.ru
https://orcid.org/0000-0002-7797-4271
https://orcid.org/0000-0002-7797-4271
https://www.academia.edu/5908869/Iceland_and_the_International_Financial_Crisis_Boom_Bust_and_Recovery
https://www.academia.edu/5908869/Iceland_and_the_International_Financial_Crisis_Boom_Bust_and_Recovery
http://www.irpa.is/article/view/a.2009.5.2.1/pdf_146
https://doi.org/10.1177/0010836713514152


Gremaud, A.-S. N. 2010. The Vikings are coming! A Modern Icelandic Self-image in the Light of 
the Economic Crisis. Nordeuropa forum 20(1–2): 87–106. https://www.researchgate.net/publi-
cation/49617312_The_Vikings_are_coming

Halfdanasrson, G. 1995. Social Distinctions and National Unity: on Politics of Nationalism in 
Nineteenth-century Iceland. History of European Ideas 21(6): 763–779. https://rafhladan.is/bit-
stream/handle/10802/11862/Social%20distinctions

Jóhannsdóttir, V. and T. Einarsdóttir. 2015. Gender Bias in the Media: The Case of Iceland, Ice‑
landic Review of Politics and Administration 11(2): 207–230. https://doi.org/10.13177/ir-
pa.a.2015.11.2.5

Kjartansdóttir, K. 2011. The New Viking Wave: Cultural Heritage and Capitalism. In Iceland and 
Images of the North, ed. by Sumarlidi Isleifsson. Quebec: Presses de l’Université du Québec. 
461–480. https://doi.org/10.2307/j.ctv18pgjb2.22

Koester, D. 1995. Gender Ideology and Nationalism in the Culture and Politics of Iceland. Ameri‑
can Ethnologist 22(3): 55–63. https://doi.org/10.1525/ae.1995.22.3.02a00060

Loftsdóttir, K. 2018. Finding a place in the world: Political Subjectivities and the Imagination of 
Iceland after the Economic Crash. Focaal — Journal of Global and Historical Anthropology 80: 
63–76. https://doi.org/10.3167/fcl.2018.800105

Loftsdóttir, K. 2015. Vikings Invade Present-Day Iceland. In Gambling Debt: Iceland’s Rise and 
Fall in the Global Economy. Colorado: University press of Colorado. 3–14. https://upcolorado.
com/excerpts/9781607323358.pdf

Puar, J. K. 2007. Terrorist Assemblages: Homonationalism in Queer Times. Durham: Duke Univer-
sity Press. 336 p. https://static1.squarespace.com/static/550a1c94e4b0545b6579edde/t/5ad372
25aa4a99046700bd88/1523806764097/Terrorist_Assemblages

Slootmaeckers, K. 2019. Nationalism as Competing Masculinities: Homophobia as a Technology 
of Othering for Hetero- and Homonationalism. Theory and Society 48: 239–265. https://doi.
org/10.1007/s11186-019-09346-4

https://www.researchgate.net/publication/49617312_The_Vikings_are_coming
https://www.researchgate.net/publication/49617312_The_Vikings_are_coming
https://rafhladan.is/bitstream/handle/10802/11862/Social%20distinctions
https://rafhladan.is/bitstream/handle/10802/11862/Social%20distinctions
https://doi.org/10.13177/irpa.a.2015.11.2.5
https://doi.org/10.13177/irpa.a.2015.11.2.5
https://doi.org/10.2307/j.ctv18pgjb2.22
https://doi.org/10.1525/ae.1995.22.3.02a00060
https://doi.org/10.3167/fcl.2018.800105
https://upcolorado.com/excerpts/9781607323358.pdf
https://upcolorado.com/excerpts/9781607323358.pdf
https://static1.squarespace.com/static/550a1c94e4b0545b6579edde/t/5ad37225aa4a99046700bd88/1523806764097/Terrorist_Assemblages
https://static1.squarespace.com/static/550a1c94e4b0545b6579edde/t/5ad37225aa4a99046700bd88/1523806764097/Terrorist_Assemblages
https://doi.org/10.1007/s11186-019-09346-4
https://doi.org/10.1007/s11186-019-09346-4

